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would 

make this a 
success?



AGENDA • Review the Definition of Branding

• Find Out Why Branding is Important

• Discover Key Elements of Branding

• Understand Various Applications for Branding

• Explore the Use of a Branding Tool Box

• Q & A



Marisa Hoff

• 10 years in the Fitness Industry

• Group Fitness Instructor

• General Manager at Stevenson Fitness

• International Fitness Business Speaker

• 2019 Women Who Inspire  - (CBI, IHRSA)

• Ambassador, Women In Fitness Association

• Fitness Business Consultant 

• Owner Be Military Fit California



Basics
BRANDING



What Is 
Branding?
• Branding is a marketing technique that 

helps companies establish a unique 
presence in the marketplace while 
differentiating from their competitors.

• It helps you define a unique name, 
story, strategy and visual identity.



Jeff Bezos, founder of Amazon.com

Your brand is what other 
people say about 
you when you're 
not in the room.

“
”



Why Is It 
Important?

• Your brand is the personality of your business. 

• It what makes a memorable impression on 
consumers but it allows your customers and 
clients to know what to expect from your 
company.



Your Personal 
Brand

What Is a 
Personal Brand?

~
Your personal brand is
the image people see of
you. How you promote
yourself and the story
you want to tell.

Why Have a 
Personal Brand?

~
Consumers buy from
people (and brands) they
know, like and trust.

How to Use a 
Personal Brand?

~
Use a personal brand to
connect directly to your
audience, speak to them,
and get to know them.



Business Meets Personal



Kevin Stimpson      Entrepreneur, Speaker, Branding Expert

Having a personal brand is important for an 
entrepreneur because now more than ever, it’s 
important for CEOs and founders of 
companies/brands to come out to the 
forefront and connect with their audiences. 
People connect with people.” 

“
”



Opportunities to 
Rebrand

• Your existing brand identity looks old and dated.

• You’ve recently refurbished your physical premises.

• You recently suffered a PR disaster.

• You’re experiencing a period of growth and your brand feels lacking.



Rebrand Examples



Rebrand Examples



Rebrand Examples



Rebrand Examples



Branding Options

Hire a student

Hire a freelancer

Contract a small design agency

Do it yourself

Work with a large branding firm



Key Elements

BRANDING



Brand 
Identity

Brand 
Elements

Brand 
Application

Guidelines to 
Building a Brand



Building a Brand

source: smpstudios.com
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BRAND IDENTITY
Who You Are



Start with Brand Identity

source: smpstudios.com
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Your 
Brand Identity
• What emotions you want your 

customers to feel when they interact 
with your business?

• What purpose and vision do you have 
for your company?

• What are your company core values?

• How you communicate your company’s 
values and concepts?



Your Core Purpose
Why do you do what you do?

Core Purpose Defined:  An organization’s most fundamental reason for being

• Guides and inspires

• Is broad, fundamental and enduring 

• Is a journey, not an end result or goal



• Stevenson Fitness - Empowering people to live healthier lives

• Disney - To make people happy

• Core Power of Yoga - To show the world the incredible life-changing things 
that happen when you root an intensely physical workout in the mindfulness 
of yoga.

• Soul Cycle…

Company Core Purpose
Examples 





Your Core Values
How do you do what you do?

Core values inform, inspire and instruct the day to day mindset and behaviors

At Stevenson Fitness
• Build real relationships.
• Do what others won’t.
• Play like a championship team.
• Make our community better. 
• Grow through constant learning.



Your Core Values
How do you do what you do?

Core values inform, inspire and instruct the day to day mindset and behaviors

At Barry’s Bootcamp
• Family - We support, trust, and respect each other.
• Work Hard - We are tenacious in our pursuits to create value.
• Honesty - We speak, live, and fearlessly pursue the truth.
• Fun - We are joyful, positive, and humorous in how we think and what we do.
• Fearless - We are courageous and optimistic in our thinking and actions.
• Innovation - We are open to learning, improving, and evolving.



Brand Voice 
& Tone
• Brand voice refers to the personality and 

emotion infused into a company’s 
communications. It’s consistent and 
unchanging.

• Tone is the emotional inflection applied to 
your voice. It adjusts to what’s suitable for a 
particular piece or message.



• What are your brand values?

• Ask your current members or clients how 
they would describe your brand (survey).

• Get to really know your audience 
(Customer Avatar).

• Is your tone usually formal or informal?

(This should then adapt to your current message. i.e. a 
social media post about a sale or promotion would have a 
more light-hearted tone than one breaking news or sad 
news about your business or a person).

Understanding 
Voice & Tone





BRAND
ELEMENTS



Brand Elements

source: smpstudios.com
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Brand 
Name
• Picking the right name for your business is 

one of the tasks that small business 
owners struggle with the most. 

• How do you pick the “right” brand name 
for your small business? 

• Brand names, should be easy to say, read, 
spell, and remember.

1



Brand 
Tagline

• A tagline is usually a short phrase that captures a 
company’s brand essence, personality, 
and positioning, and distinguishes the company 
from its competitors.

2



Brand Tagline 
Examples

Nike

Just Do It

L’Oreal

Because 
You’re 

Worth It

Skittles 

Taste the 
Rainbow

Crunch

No 
Judgements

energie

Where You 
Belong



Tips for Writing a Good 
Brand Tagline

Source: ebaq design

• Keep it short and on point

• Set yourself apart

• Highlight a key benefit

• Explain your commitment

• Evokes an emotional response

• No negative connotations (know your audience)



• A customer avatar is a detailed profile of your 
ideal customer to help you position your brand 
and tell your brand story.

• It starts with determining the characteristics of 
your Avatar, researching them and 
understanding as much information as possible. 

Customer
Avatar

3



Dan Smith
• 44 years old

• Married with two Children (5 and 8)

• Accountant

• Works in the area

• Sits all day at work

• Hasn’t exercised in a few years

• Enjoys running

• Has lifted weights in the past

• Has some low back pain

Would love to lose a few pounds and build muscle



Jenny Donovan
• 49 years old

• Stay at home mother

• Has teenage children

• Lives in the area

• Loves group X classes

• Enjoys the gym environment

• Loves to workout with friends

• Doesn’t use other area of the gym 

Wants to be lean, toned and have fun 



Know Your Avatar



Your Brand Avatar



Why Are Logos
Important?
• After your company name, your logo is the most 

important part of your brand. 

• It’s the one thing you want everyone to 
immediately recognize as belonging to your 
company and only to your company. 

• Standing out in the marketplace is one of the 
main reasons you are creating a visual brand in 
the first place.



Brand Logo Variations
• A full color version
• An alternative color version
• A black and white version

• A vertical lockup
• A horizontal lockup



Name That Brand



Brand 
Colors
• A recognizable color palette that’s applied 

consistently over time can be a powerful asset.

• When you pick colors, start with obvious choices.  
Research the industry and the competition.

• Colors are flexible and should reproduce well in a 
variety of mediums.

• Colors should be classic to stand the test of time.5





Brand Color Examples
Soul CycleStevenson Fitness



Brand 
Font

• It isn’t just the font that you use for your logo, 
it should also include the fonts you choose to 
use on your website, blog and other 
marketing materials.

• Font choices often set the tone for the whole 
design and can influence viewers’ feelings 
toward and interactions with your design.

• The font should match your message, should 
be legible and easy to read and versatile.6



Source: designmantic.com
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Branding 
Consistency

• Consistency is a key rule in branding.

• It will help you build trust and a connection 
with your members and clients.

• The more consistent your messaging, the 
more they will start to feel familiar and 
comfortable with you and your brand.

Source:  ClearVoice.com



Brand Consistency 
Examples



Brand Consistency 
Examples



Brand Consistency 
Examples

Stevenson Fitness





BRAND
APPLICATION



Brand Application

source: smpstudios.com
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WHERE? • Website
• Signage
• Marketing materials
• Stationary
• Biz Cards
• Apparel
• Newsletter
• Social
• Mats
• Equipment
• Paint/Wall Covering
• Even Garbage bags











BRANDING
TOOLBOX



Brand Style Guideline

Canva

Resource Center

Brand Tools



Brand 
Style Guideline
• A document that includes all the design styles for 

your visual content.

• Your brand style guide is the collection of 
specifications that help you present a consistent 
visual brand to the world. 

• Share both externally and internally that help you 
say who and what your brand is.



Brand Style Guideline 
Examples



Your 
Brand 
Style 
Guideline



Canva
• Canva is a graphic design app that has a variety 

of templates from which to choose.

• Templates are sized for various uses including 
social, newsletters, fliers, etc.





Canva
• Canva is a graphic design app that has a variety 

of templates from which to choose.

• Templates are sized for various uses including 
social, newsletters, fliers, etc.

• Canva has a BRAND KIT that allows you to 
upload all your brand elements.





Canva
• Canva is a graphic design app that has a variety 

of templates from which to choose.

• Templates are sized for various uses including 
social, newsletters, fliers, etc.

• Canva has a BRAND KIT that allows you to 
upload all your brand elements.

• Canva also allows you to create templates that 
can lock specific features so that only some 
elements are interchangeable.  This allows 
multiple people to collaborate on projects.



Your Resource Center

Logo Design
Fiverr.com
99designs.com.au

Graphic Design
Canva.com
Animoto.com



Brand 
Identity

Brand 
Elements

Brand 
Application

Building a Brand



Questions??



THANK YOU!
Let’s Connect!

in

Facebook.com/marisaghoff

Linkedin.com/in/marisahoff

marisa@stevensonempowers.com









Lights

Camera

Action

Virtual 
Training

Certification

Enjoy this one-of-a-kind educational series on how to 
successfully run a virtual Group Ex class, Personal 
Training session and progressive program. Everything 
from start-up to sign off will be addressed to take your 
training to the next level.

www.scwfit.com/virtualtrainin
g



www.TrainWithTheTrainers.com

We’re bringing the world’s finest 
trainers directly to you by offering 
real-time classes at only $10 each 
through zoom. Get top notch 
training and the best fitness 
education the industry has to offer 
without even leaving your home
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