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ONLINE
CERTIFICATIONS

+ Comprehensive Manual -+ Automated Exam
+ Detailed Study Guide + Downloadable Certificate
+ Educational Videos * LIVE COURSE FREE

scwfit.com/Certs
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e Spotlite E-News

* Tidal Waves — The Aqua Newslette :
* Health & Fitness Business News

* Tuesday Weekly Webinars

* NEW Weekly Webinar Podcast
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Bué?ness Re r

Figure out a way to get face-to-face
* Keep virtual for convenience
* Keep virtual veeeery short
» Have a contest for the best meeting location™
or theme
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* Combination of Home & Office
s—Selection of days or synchronize

for meetings
; * Blending responsibilities to 'si
o

with staff shortages
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* Watch closely & review ofteny ,-l S & - i D
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* Have your own staff do your OnDemand
* Ifn our clients can go anywhere
* PTre key — but again, in-club is best
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Open Function

* Lift your masks Rooms

* Lift your pods

* REMOVE YOUR BARRIERS
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Clean is important
Clean when visible

Don’t overdo it!

* Recycling is important
* Show your bins

* Include plants .
* Generate electrici \ '
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* Wellness is a $4.2 trillion business
* Anti-Aging $1083 billion
. Nutrition,isi$702 billion

GLOBAL WELLNESS ECONOMY:

$4.2 trillion in 2017

Traditional &
Complementary
Medicine
$360b

Personal Care,

\W/Yellrjess , Beauty &
;::’:g: Anti-Aging

Phreamaliaad $1,083b

Medicine and P :
ermal

Public Health  ~+- =« e 3o re. . Lo
$575b A A 5550
Healthy Eating, Fitness &
Nutrition & i =
Weight Loss Mind-Body
$702b $595b

Note: Numbers do not add due to overlap in segments. Dark colored bubbles are the sectors

for which GWI conducts in-depth, country-level primary research. Light colored bubbles are

sectors for which GWI aggregates global estimates only, drawing from secondary sources. (‘ GLOBAL WELLNESS
q

Source; Global Wellness Institute, Global Weliness Economy Monitor, October 2018 INSTITUTE
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Limitedl P S
*Capacity FulhbAcces®

. Comfortable

* Insurance Policies

* Landlord - public space
* Bring outdoor IN = turf!

Outside
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Parking Lots
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 Different mentality
* _It’s a change we can make
i : dl —
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It must fit into yoljr ||fe’,f’ =T
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et the WORK ...OUT of WORKOUT.

* Easy for the individual
* Not excessive (HIIT)
* Activities of Daily Living
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_ Set Individual Goals
Weddings, Christenings, Hikes, Rides
* Try connecting the entire group

Contests
* Games
* _Group goals

It should be
Attainable

3/24/2022
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* YES!
* Provide options

£

Does Traditibnal Fitness
Imagery Intimidate People?
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+* Offer unique “inspirational’

¢

*» Look at your progranqnin“\ '; .

Vs

: * Active’Aging Ma
£ « Black Lives Matt
—‘\

It should be a different )
Color, Shape, Age, & Level

{

programs

* Parkinson’s, cancer rehab,

developmentally impaired

3
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ok grew 45%, Instagram only 6%
arch for TikTok has grown by 173%
'-'”Instagram Reels only 22%
* Facebook Stories decreased by 33%
TikTok i$ the highest grossing APP $540 million
(Tinder $513, YouTube $478)

ller

_ddllars on sma
to attract youngef

Organlc Reach for Fa
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Social Media is an $80 billion industry by 2025
81% research on social media before they buy
IMPULSE PURCHASES — under $100, Low risk, guarantee

64% prefer to message and not talk
(Neilsenisurvey commissioned by Facebook)
Hide behind a screen

Quick response

Train your customer support team




60% of all videos under 2 min.
15-60 seconds preferred

S

Influencer is now a CREATOR A’ N '{'7}‘
Monetize their hobbies, 2" inc Freelance work™

72.5% of marketersfusing;ificluencers ($15 billion)
: o

CW
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-- You wnll nee‘d to learn paldt
| advertlsmgéeven if you don' ‘
o’adsyet) .

Find an Influencer ; _ .

Top instructor, trainer, local celeb/member

Look for a following - gro‘gnote multiple brands #
&
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Chat Bots — lﬂe per
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GYMtimidation...
Why people don't want to join gyms
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GYMtimidation...
- Why people don't want to join gyms

1. The Clothes

* Loose weight before | go to the gym

Larger bodies finding clothing
Skimpy clothes vx. T-shirts and loose
workout bottoms
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Intimidating: Black, metal, cold equipment
Complicated tech — Hit Quick Start

Can larger members fit?

Have someone walk the floor

l'2. The Equipment

| z::,';;:::':p. ;n
3. The Classes
- T

3/24/2022
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* Go hard or go home
* Keep up or get out

i ] r intimida |Tg supp‘rtteam
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* ‘Scrutinizing our imag

&+ Social physique axiety

ﬂh Maga ' ented this a;\"s-well

e N

6. The Mirrorsif
A"

.'l

* Men are big
Women are small
* Thin is healthy
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* Additional Costs - Pressure
Specialty Classes
Hidden Expenses
‘ ing Nutrition is requir

6 Predictions for
2022 Fitness Industry Pivots|
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\ e
s Nutrition hab‘#“ *) % >N ‘
« Meal tracking

* Complete meal mns ‘- Fo
* Nutrients and cajbrle breakdown
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Boom of influencers
Find a mission = Get loyal followers
All-in-one bookings

3. Big box gyms will incorporate
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Umbrella gyms with boutique offerings
Unique needs
Personal journeys
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‘4. Fitness providers Willbecome
al content providers —like Netflix
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Global Iibrary-%ontent
»“Peloton ceachePbecomingé
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* Small group challenges
* Group goals
* Threshold achievements

5. Leaderboards will die out
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6. Functional fitness
will reign over machines _ 13 o

e At-home and online
* People need convenience
* More motivation and human connection

We’re Baaaaaaaaaaack
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SCW FITNESS EDUCATION
Sara Kooperman, JD

www.scwfit.com
sjkooperman@gmail.com

Toss or Take: https://vimeo.com/538886839/5d80ceb249

Fitness is Not a Lifestyle: https://vimeo.com/560164735/465e5f7a27

9 Social Media Trends in 2022: https://vimeo.com/690695313/2b1db0c571
GYMtimidation: Why People Don’t Want to Join Gyms: https://vimeo.com/690696302/5852100941

6 Predictions for 2022 Fitness Industry Pivots: https://vimeo.com/user40201648/review/676007072/1f1e13f2ea
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